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Direct mail is still an essential tool for many 

businesses, especially when it is personalized for 

the recipient. You can send out a large quantity 

and cast a wide net, which is effective for some 

campaign purposes. However, if you want to reach 

a specific demographic, you don’t have to send out 

thousands, only to receive a 1%-3% response rate. 

Small, targeted mailings can be sent to your 

database list and can be tailored to their needs. 

We can also purchase a customized list to use 

on its own or to supplement your list. The more 

you know about the recipient, the more we can 

customize. Personalizing with the recipient’s 

name is just a start. We can change the image that 

appears for each person, and the message too. If 

you are sending something out to a prospective 

customer, you can feature one thing for men and 

something different for women. Or, you can send 

a potential donor different suggested amounts 

based on their past donations.  

For instance, if you support an animal charity and 

the organization knows you like cats and have 

donated $50 in the past, chances are if you receive 

a mailing, personalized with your name, a picture 

of an irresistible cat and a donation level that is no 

less than $50, you will donate. If you received that 

same mailing that was generic, you may not give 

anything, or you may give at a lower level.

This direct mail piece can be part of an interactive 

campaign, which will increase its effectiveness. 

The direct mail piece may be followed up with an 

email to reinforce the message or offer. Or, the 

direct mail itself may contain a website address 

(url) or personalized website address (purl) which 

can offer more information, an incentive or a way 

to purchase or donate. This is an excellent way to 

capture more information from the recipient. With 

a good database, you can increase your rate of 

return to 5%-10%, or more. It’s all about relating 

to your customer and finding the right trigger to 

get them to respond.
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The RiGhT LiST CAn MAke  
A SuCCeSSfuL CAMPAiGn

here’s what another marketing specialist has 

to say about direct mail. Do you know what 

the most important part of your direct mail 

campaign is? it’s not the copy. it’s not the art 

work. it’s not even the format or when you mail. 

it is the mailing list.

A great mailing package, with superior copy 

and scintillating design, might pull double the 

response of a poorly conceived mailing. But the 

best list can pull a response 10 times more than 

the worst list for the identical mailing piece.

The most common direct-mail mistake is not 

spending enough time and effort up-front, when 

you select – and then test – the right lists.

Remember: in direct marketing, a mailing 

list is not just a way of reaching your market.  

it is the market.

The best list available to you is your “house” 

list – a list of customers and prospects who 

previously bought from you or responded to 

your ads, public relations campaign or other 

mailings. Typically, your house list will pull 

double the response of an outside list. Yet, 

only 50% of business marketers i’ve surveyed 

capture and use customer and prospect names 

for mailing purposes.

When renting outside lists, get your ad agency 

or list broker involved in the early stages. 

The mailing piece should not be written and 

designed until after the right lists have been 

identified and selected.

Reproduced from marketingtoday.com

“The right mailing list will result  
             in more responses to act upon your offer.” 

A company’s ‘house’ list (existing customers and potential clientele) will pull double the  
response of an outside list, yet only 50% of business marketers utilize it. 
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For many clients, we have become the source for custom publishing. We have had the 

honor of designing and printing an amazing variety of books. Many clients have a need 

to self publish and just don’t know where to go to get the project going. Fortunately, we 

have been an invaluable one-stop source for small run custom publishing. Our latest 

book was for the First Church in Fairfield, CT. The church was having a pipe organ built 

and installed. They had an idea for a story but needed help bringing it to life. We put 

together every aspect of the book: illustrating, designing and publishing. The book was 

used as a fundraiser and the results were just amazing. The books were in heavy demand 

and received many praises.

We offer custom publishing in both hard and soft cover options. The size, number of 

pages and quantity are all variables we will discuss with you. It is a good idea to have a 

consultation before you spend too much time in the design and production stage.  We 

may be able to save you time and money by offering suggestions on the best way to set 

up the artwork and page layouts. If you have an idea for a story but don’t know how to 

get started, we can take it from start to finish. Or, we can work with you at any stage of 

production. We can use your artwork or story and provide layout and design, or just the 

printing services if you are well on your way. We welcome the opportunity to show you 

the beautiful books we have produced.
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PCI Creative Group is now an  
Advertising Specialty institute (ASI) member

While we have always offered premium items for our clients, we are now able to access thousands  

of items from pens to briefcases to shirts for giveaways, fundraisers and more.

Call us to find out some creative ways to reach your audience, say thank you, or fundraise. We have 

created entire themed direct mail packages that make a big impact and lasting impression. If you need 

something, we will do the research for you and present ideas to fit your needs and budget. It’s a great 

way to stand out from the competition. We can also take care of your last minute trade show needs. 

Quick turnarounds are always available.

Give us a call to discuss your ideas and needs.

To read these and other postings,  
follow us on facebook and Twitter.

Self-publishing can bring life to ideas.  
You may be a seasoned writer with a need  
for a small print run, or someone wanting  
to publish a coffee table book.

Keep your name front and  
                           center with your customers


